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than 20000 maunds.1 Of this, on a rough estimate, not
less than 1000 maunds were exported from the village.
This, we were told, is a recurring phenomenon. The vil-
lages in the neighbourhood export about the same, which
indicates that a large amount of paddy is exported from
this group of villages to Bulsar, from where it is sent to
more distant places*
The marketing season. Though paddy is exported at
any time of the year when the farmer is in need of money,
the bulk of it is exported in the months of November and
December immediately following the harvest.
The methods of marketing. There are mainly three
methods of marketing this crop which are described be-
low.
(i) The fanner himself fills bags of paddy corn, loads
them in carts and takes them to Bulsar town which is
both a gathering and distributing market for paddy. The
big dealers in this corn are the Chhipas of Bulsar, some of
whom combine shopkeeping with commission business.
The farmer approaches one of them whom he knows well.
Seeing him, the dealer assumes a business air. For a mo-
ment, the familiarity displayed on other occasions
vanishes, and the conversation centres round the settle-
ment of the price. All the while the dealer is conscious
that the farmer cannot go back to his village without dis-
posing of his produce, as he requires cash, perhaps for
paying land revenue or celebrating the marriage of his
daughter. Fully availing himself of these circumstances
and of his own knowledge of possible demand and supply
of the corn, he settles the price after a good deal of
haggling and strikes a bargain.
Taking a big 'hara\ i. e. 21 maunds of paddy which is
the unit in the paddy trade, the following are the usual
deductions which the farmer has to meet before receiv-
ing the value of his produce.
1 The total acreage in  1926-27 under paddy of both species was 762.9
acres.    Multiplying this figure by 30 we get 22887 maunds of paddy.

